

























Dublin City Schools Business and Technology Graded Course of Study Marketing & Advertising


Philosophy: The Business and Technology program allows Dublin City School students to acquire

the tools necessary for their personal and professional lives. The curriculum will assist students in preparing for post-secondary education by developing problem solving skills, creativity, 21st century

technology skills, and the financial and economic skills needed to succeed in business and as a responsible citizen.


Program or Course Goals: This course is designed to give students an understanding of how businesses in our modern society market and advertise their goods and services to consumers. Students will have the opportunity to apply the concepts learned to create marketing campaigns for real products, including creating commercials, and professional graphic/visual presentations.


Grade level: 10-12


Topic

Content Statement(s)

Benchmark

Understanding the role of marketing in business

1. Describe the role and functions of marketing in business.

Marketing is essential to business and to the economy.
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2. Explain the importance of and focus on the customer in marketing.
3. Describe the importance of marketing in the economy.


Topic

Content Statement(s)

Benchmark

Understanding the marketing mix involves identifying its components and how they interact when applied to a variety of products, services and ideas and describing the impact of electronic media and commerce on the marketing mix.

1. Describe the differences between marketing a product versus marketing a service.
2. Describe the components of the marketing mix (e.g. product, place, promotion, price strategies).
3. Identify the marketing mix for a variety of products / services.

The marketing mix determines what marketing tools and strategies are used to promote products and services.

Using research to develop a target market includes knowledge of the definition of a target market and market segmentation, how to analyze research and apply it to decisions related to selecting a target market and using that in the marketing of a product, service or idea.

1. Describe factors that motivate customers, clients and businesses to purchase a product or service.
2. Describe how customer information and feedback is used in marketing.

3. Explain the use of target marketing in the marketing of a product or service.

Target marketing is critical to successful marketing of a business, product, service or idea.



Topic

Content Statement(s)

Benchmark

Developing marketing strategies in a changing environment requires

1. Describe and discuss the role of competition in business, the economy and marketing

External factors impact the development of marketing strategies.
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an understanding of all the external factors that can impact marketing strategies.

2. Describe how general population changes (i.e. demographics, location, age, marital status) can impact marketing.
3. Describe the impact of technology on marketing.




Topic

Content Statement(s)

Benchmark

Using marketing research involves understanding the importance, purpose and types of and sources for marketing research, validity and reliability issues in research, the steps in a marketing research project and how market research results are used.

1. Describe the importance of marketing research activities in business.
2. Identify the advantages and disadvantages of data collection methods (i.e., questionnaires, focus groups, web survey, interviews) for primary research.
3. Describe the steps in a market research project.

Market research provides the foundation for marketing and business decisions.



Topic

Content Statement(s)

Benchmark


Using branding includes understanding what makes an effective brand and how to create or enhance one, how a business’s brand impacts other components of marketing and the impact of private labels on branding strategies.

1. Describe the purpose and importance of branding.
2. Describe qualities of an effective brand.
3. Describe how companies develop and build a brand.
4. Describe ways to enhance an established brand.

Branding is critical to effective marketing and consumer relationships.
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Topic

Content Statement(s)

Benchmark

Understanding marketing communications involves knowledge of its purpose, role, and importance, strategic decision-making to develop a marketing communications plan, and the impact of new media (e.g. mobile, social), government regulations and law, culture and ethical issues on marketing communications plans and strategies.

1. Describe the nature and role of marketing communications (promotion).
2. Describe types of marketing communications strategies.
3. Describe the components of a marketing communications (promotional) plan.

Marketing communications is used to reach the customer in effective ways.
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